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COURSE DESCRIPTION:  HONORS MARKETING & MERCHANDISING

Honors level marketing course dives deeper into the Marketing Mix: Planning, advertising, merchandising, sales and promotion.  Several units will
discuss Social Media/Content Marketing, Digital Marketing.  We will include marketing’s role in Sports and Entertainment, analyze sales trends.
This marketing  course will help students prepare for a career in marketing.  This course will focus on the concepts, tools, and analysis that underlie
marketing decisions. We will focus on the "demand side:" the underlying demands of the environment, customer behavior and competitive behavior
that affect marketing decisions.

Through the use of hands-on applications and the Internet, students will be provided with an understanding of the sports/entertainment industry and
how basic marketing principles apply to a wide range of sports/entertainment activities. Topics include categories of sports, the sports consumer,
sports products, branding, licensing, advertising, entertainment products, promotions and the differences and similarities between the two industries.

This course investigates the strategies that lead to effective marketing campaigns; including advertising, promotion, and public relations.  Students
will engage in hands-on practice that expand their creativity and allow them to develop and communicate their own marketing campaigns.

Recommended - Subscription to Harvard Business Review

Textbook - Kottler - Marketing Management

https://www.pearson.com/en-us/subject-catalog/p/marketing-management/P200000007478/9780133856460
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NJSLS 9.1: Rapid advancements in technology and subsequent changes in the economy have created opportunities for individuals to compete and connect on a global scale. In
this increasingly diverse and complex world, the successful entrepreneur or employee must not only possess the requisite education for specific industry pathways but also
employability skills necessary to collaborate with others and manage resources effectively in order to establish and maintain stability and independence.

Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials

Unit I – Marketing Review
”What is Marketing”

Time:  4 weeks

Content Statement:

Review skills learned
previously in Marketing.
Marketing Mix, Product Mix,
Marketing Strategy and
Planning,  Show a timeline of
how marketing has evolved to
keep up with consumer tastes
changing.

Essential Question:

1). What role does Marketing
play in business?
2). How and why products are
marketed?
3). How is a target market met?
4). The importance of
“knowing your market”
5). How marketing has evolved
, ie . digital platform, mobile

1). The 4p’s of Marketing in
print and digital format
2). Basic Macroeconomic
concepts
3). Product Mix
4). Target Markets
5). Market Segmentation

Proficiencies:

• Students will develop an
understanding of the nature and
impact of Marketing and technology
in the world around them.
*Students will better understand and
follow the  changes in communication
and technology that have changed
society and how companies market
their products in a changing world.

Skills:
• Implement marketing research to
obtain and evaluate information for
the creation of a marketing plan.
*Obtain, develop, maintain and
improve a product or service mix in
response to market opportunities.
*Use marketing strategies and
processes to determine and meet
client needs and wants.

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

● Re-teaching and review
● Graphic organizers
● Guided questions and note

taking

9.1.4.D.1
9.1.12.A.1

Teacher observations
- F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created tests
and quizzes -S
Teacher-created
multimedia projects F

Selection of  sources
Suggestion(s):

Teacher-selected articles -
Harvard Business Review
related to Marketing
Strategies



Course: Honors Marketing & Merchandising PVRHSD CURRICULUM MAP Grade Level: 11, 12

ELL:
● Provide student with

essential vocabulary
At Risk Students:

● Provide an Outline for
writing assessments

Gifted and Talented:
● Vary level of reading and

primary source documents
● Elevated vocabulary
● Individual presentation
● Provide choices of modes

working
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Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials

Unit II – “Market Research”
Initiating the Marketing
Process

Time: 4-6 weeks

Content Statement:
A set of defined stages through
which marketing information is
collected.
Steps include: 1). identifying
and defining the need or
problem, 2). developing an
approach to serving the need or
solving the problem; 3).
designing the research
framework; 4) conducting data
collection; 5). preparing the
data for analysis and 6).
reporting the analysis

Essential Question:

1.What trends might affect
marketing in the future
2. How does a firm’s customer
base perceive value?
3). Why and how does an
organization allocate its
marketing mix of resources to
reach its target market?
4). What is the importance of
marketing research?

1. The importance of creating
customer relationship and
value through marketing

2). How to develop successful
marketing and corporate
strategies

3). Ethics and social
responsibility in marketing

4). Develop an unbiased
market research tools

5). Understand the need to
develop questions and
observation that are not
leading questions

6). Analyze market research
data to look at trends and
ways to pivot with your
marketing strategy.

Proficiencies:

*Predict how social forces and
economic forces affect marketing
* Evaluate the impact of
technological changes in the
marketing environment.
* Differentiate between and explain
the forms of competition that exist in
a market, key components of
competition and the impact of
competition
* Differentiate between and explain
legal and ethical behavior in
marketing.

Skills:
*Analyze the various levels of
strategy and understand why each
level is important and its connection
to the  company's goals and values.
* Critique why mission,
organizational culture, and goals are
important in organizations.
* Justify how elements of the
marketing mix are blended into a
cohesive marketing program

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

● Re-teaching and review
● Graphic organizers
● Guided questions and note

taking
ELL:

9.3.MK.2
9.3.MK.8
9.3.MK.10
9.3.MK-COM.4
9.3.MK-MGT.4

Teacher
observations - F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created tests
and quizzes -S
Teacher-created
multimedia projects
F

Selection of sources
Suggestion(s):

“Field Work” - hands on
Market Research project

Focus groups
Observations
Surveys

Harvard Business
Review - Articles
pertaining to the
importance of unbiased
research
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● Provide student with
essential vocabulary

At Risk Students:
● Provide an Outline for

writing assessments
Gifted and Talented:

● Vary level of reading and
primary source documents

● Elevated vocabulary
● Individual presentation
● Provide choices of modes

working
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Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials

Unit III – Consumer Behavior
“Understanding Buyers and
Markets”

Time:  4-6 weeks

Content Statement:

Consumer marketing, or
business to business( B2B)
marketing, sales are made to
individuals who are the final
decision makers.  However
they are influenced by several
factors. Students will gain an
in-depth understanding of
consumer behavior, consumer
psychology, environmental
factors, and sociocultural
factors.

Essential Question:

1. What values, beliefs and
attitudes play a central role in
consumer decision making?
2. Why do consumer and
organizational buyers engage in
a purchasing decision process
and how is it different?
3. How do the effects of
uncontrollable environmental
variables differ between global
and domestic marketing
practices?

1.Consumer behavior
examines the actions a person
takes in purchasing and using
products and services.
2). Psychological concepts are
useful for interpreting buying
processes and directing
marketing efforts
3). VAL methodology used in
determining why consumers
purchase what they do and
how they do it.
4). Sociocultural influences
affect consumer behavior
5). Compare various platforms
of selling and marketing . (
Social Media, Digital, vs. in
person and e-markets)

Proficiencies:

*Analyze and explain the stages in
the consumer purchase decision
process.
*Differentiate between the variations
of the consumer purchase decision
process
* Analyze the major psychological
influences on consumer behavior. Use
the “Values, Attitudes and Lifestyles”
methodology to generate a market
segmentation proposal.
* Evaluate the major trends that have
influenced global marketing in the
past decade.

Skills:

* Predict the major sociocultural
influences on consumer behavior.
Create a multicultural marketing
program.
* Analyze the roles of the buying
center in buying situations. Assess
how government contracting differs
from general buying.  Also, B2B
differs from consumer buying.
* Defend the importance and nature
of online buying and reselling in the
marketplace.
* Evaluate the importance of
e-marketing, influencers and social
media marketing

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

9.1.4.D.1
9.1.12.A.1
9.3.12.F.58
9.4.12.F.52

8.1.A.2

Teacher observations
- F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created tests
and quizzes -S
Teacher-created
multimedia projects F

Selection of  sources
Suggestion(s):

Case study - Amazon and
consumer behavior

Samples of surveys and
videos of Focus groups
and resulting
observations
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● Re-teaching and review
● Graphic organizers
● Guided questions and note

taking
ELL:

● Provide student with
essential vocabulary

At Risk Students:
● Provide an Outline for

writing assessments
Gifted and Talented:

● Vary level of reading and
primary source documents

● Elevated vocabulary
● Individual presentation
● Provide choices of modes

working
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Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials

Unit I V – Advertising and
Promotion

Time:  4-6 weeks

Content Statement:
Advertising and promotions
have responded to changing
business, media and cultural
trends over time. What drives
these changes and how do
companies respond so quickly?
Students will know the
difference between a push and
a pull promotional strategy.
They will understand qualities
of an effective campaign as
well as affordable methods of
determining an advertising
budget.
Part of promotion is
merchandising.  We will
discuss its importance in the
retail and online environment.

Essential Question:

1.What is effective advertising?
2). Which promotional vehicle
is best suited for a particular
target audience?
3). How can online advertising
and promotions impact the
growth of business?
4). How do advertisers
persuade consumers to
purchase their products and
services?

1. Promotional advertising is
used when the goal of the
business is to increase
awareness OR sales
2. Techniques used to evaluate
and measure media
3). Media costs vary with the
type of media,location and
audience.
4. Advantages and
disadvantages of each type of
medium
5. Current trends in
promotional selling and
merchandising.  How they go
“hand in hand” with each
other
6. Successful advertising
campaigns are created by
teams consisting of members
with different areas of
expertise.
7. Various forms of
promotions for certain brands.
Ie, sampling, print,
e-commerce, influencers, etc

Proficiencies:

*Explain the concept and purpose of
advertising in the promotional mix.
* Identify the different types of
promotions and when to use them
* Summarize how media costs are
determined
* Analyze promotional budget
methods
* How the advertising business works

Skills:

* Describe the desired results of an
advertising/ promotion campaign
* Implement advertising media
selection criteria
* Measure success and failure rates
for the various types of promotions.

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

● Re-teaching and review
● Graphic organizers
● Guided questions and note

taking
ELL:

● Provide student with
essential vocabulary

At Risk Students:
● Provide an Outline for

writing assessments
Gifted and Talented:

● Vary level of reading and
primary source documents

9.3.MK.10
9.3.MK-COM.5
9.3.MK-MGT.7
9.3.MK-MER.7
9.3.MK.9

Teacher
observations - F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created
tests and quizzes -S
Teacher-created
multimedia projects
F

Selection of  sources
Suggestion(s):

HBR- Harvard
Business Review
articles related to
Advertising
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5). What factors influence
advertising rates?

● Elevated vocabulary
● Individual presentation
● Provide choices of modes

working
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Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials

Unit V – Digital, Mobile
Marketing and Social Media
Advertising

Time:4- 6 weeks

Content Statement:
The advertising industry uses and
influences ever-changing
technologies.  Since electronic
and social media platforms
represent the future of marketing
and advertising, students will
learn how to stay on top of certain
trends and when to use the proper
medium. We will look at
influencers, digital marketing vs.
analog marketing. Discuss can
several mediums be combined to
make an effective campaign

Essential Question:

1. How can social networks be
managed to maximize marketing
and advertising investments?
2. What behavioral and
psychological factors drive social
media participation by
consumers?
3. What analytics are used to
measure the success of a social
media advertising campaign

1.The relationship between
social media advertising
and traditional advertising
methods
2. What key performance
indicators are and how to
read them for advertising
success
3. The role of “influencers”
and social media marketing.
4. When to use each
medium of marketing for an
effective marketing strategy
5. SEO- Search Engine
Optimization.  What is it
and how can we effectively
use SEO to increase brand
awareness.

Proficiencies:

*Explain what social media
advertising is and its history
* Create social media content
* Measure and analyze social media
advertising success
* Analyze Digital Marketing efforts
and create a Digital Marketing
campaign.

Skills:

*Understand how brands sell and win
on Amazon
*Media strategy - effective uses

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

● Re-teaching and review
● Graphic organizers
● Guided questions and note

taking
ELL:

● Provide student with
essential vocabulary

At Risk Students:
● Provide an Outline for

writing assessments
Gifted and Talented:

● Vary level of reading and
primary source documents

● Elevated vocabulary
● Individual presentation

9.3.MK.10
9.3.MK.1

9.3.MK.6
9.3.MK-COM.5
9.3.MK.9
9.3.MK-COM.1.
9.3.MK-MGT.1
CRP1, CRP5

9.3.MK-COM.4

Teacher observations -
F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created tests
and quizzes -S
Teacher-created
multimedia projects F

Selection of sources
Suggestion(s):

Amazon Case Study-
Use this case study to
see effective and
ineffective promotion
strategies.

Harvard Business
Review- Articles on
SEO and Social
Media Marketing

Netflix Case Study
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● Provide choices of modes
working

Content/Topic: Key learning
items/concepts:

Observable Proficiencies and
Skills:

NJSLS Benchmark
Performance and
Assessments

Suggested Materials
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Unit VI - Sports and
Entertainment Marketing

Time: -8 weeks

Content Statement:
Sports and entertainment industry
is a major component in the field
of business and marketing. The
industry encompasses TV, radio,
stores and the internet. This unit
will have an emphasis on the
following principles; branding,
licensing, economic foundations,
promotions, merchandising ,
human relations and naming
rights.  The unit will be project
based and students will
participate in groups using higher
order thinking and presentation
skills.  Marketing simulations and
potential field trips can be incor

Essential Question:

1. What are the necessary steps in
planning a new product for the
sports and entertainment
industry?
2.How do sports and
entertainment marketers use
marketing strategies to entice
consumer purchases.
3. How does dynamic pricing
work? ( use data analytics)
4.How are the 4 p’s of the
marketing mix applied to the
entertainment world.
5.What is the economic impact of
hosting a professional sports team

1.What sport and
entertainment marketing
consist of.
2. What is the role of
pricing in determining a
profit in the industry.
3.Why product placement is
essential in selling and
entertainment products.
4.How consumers spend
their leisure time and
disposable income.
5.How to define economics
with regards to the
entertainment world.
6.What product
endorsements are and how
they are used
7. Royalties, patents,
trademarks and other
intellectual property.
8 What types of advertising
medium are used to entice
consumers to attend a
sporting event.
9. What residuals are
available to an athlete or
entertainer

Proficiencies:
*Identify the steps in product
development and explain how the
revenue stream is determined in the
industry.
*Provide examples of event
marketing and design a promotional
mix for a sports franchise or
entertainment event.
*Determine the appropriate location
for a venue
*Analyze the cost effectiveness of
hosting a sporting or entertainment
event.
* Research current marketing trends
in the industry

Skills:

*Develop a promotional strategy
within the sports and entertainment
industry
*Compare the positive and negative
images of current athletes and
entertainers: as well as to generate a
graphic organizer that illustrates
revenue stream
*Generate revenue stream within the
sports and ent. industry
*Formulate why copyrights and
trademarks are necessary in the
industry
* Estimate the costs needed to start a
sports franchise

Differentiation for Diverse
Learners/Accommodations
Special Ed/504:

● Re-teaching and review
● Graphic organizers

9.4.12.D.23
9.4.12.D.25
9.4.12.D.17
9.4.12.D.73
9.4.12.D.25
9.4.12.D.16

Teacher observations
- F
Informal checks for
understanding F
Class discussions F
Collaboration with
others
Group work -F
Classwork-F
Homework F
Teacher-created tests
and quizzes -S
Teacher-created
multimedia projects F

Selection of sources
Suggestion(s):

Netflix Case Study

Project based presentation
and projects and
simulations

Field trips

Group work
presentations/project -
Sports team/organization
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or entertainment venue in a
particular geographic location?
6.How does branding influence
your buying decisions in the
sports and entertainment
industry?
7.Why is legal protection
essential in the sports industry?
8.Why are the letters “NFL”
worth billions of dollars?
9. How does intellectual property
and royalties work?

● Guided questions and note
taking

ELL:
● Provide student with

essential vocabulary
At Risk Students:

● Provide an Outline for
writing assessments

Gifted and Talented:
● Vary level of reading and

primary source documents
● Elevated vocabulary
● Individual presentation
● Provide choices of modes

working

9.1-4: Career Readiness, Life Literacies, and Key Skills Standards:

The NJSLS-CLKS provide a framework of concepts and skills to be integrated into the foundational, academic and technical content areas to prepare

students to engage in the postsecondary options of their choice. The personal financial literacy standard promotes not only the exploration of money

management but also the psychology of spending and saving that influences decisions related to finances. From discovering the concept and forms of

money to exploring lines of credit and types of insurance, these standards ensure a robust and comprehensive education in financial literacy from

early elementary grades through high school. 9.4 Life Literacies and Key Skills, ensures our students are prepared with the necessary knowledge,

skills and dispositions to thrive in an interconnected global economy. For example, as a member of any community, the ability to communicate while

collaborating in a group is crucial to function effectively. In addition, whether in their personal lives or at work, individuals will need to be able to

discern accurate and valid information – given the unprecedented amount of information that is posted on the Internet daily – as well as leverage
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creativity and critical thinking skills to solve local and global problems. In short, these standards provide students with a guide to interact in life and

work regardless of the domain-specific environment.

The NJSLS-CLKS reflect national and state standards as well as other national and international documents such as the National Financial Educators

Council Learner Framework & Standards for High School, College & Adults as well as those published Pascack Valley Regional High School

District, by the Council for Economic Education, JumpStart Coalition for Personal Financial Literacy, Partnership for 21st Century Skills, and The

Asia Society.

Revised Standards Framework for NJ Designed Standards: The design of this version of the NJSLS-Career Readiness, Life Literacies, and Key Skills

(NJSLS-CLKS) is intended to,

• promote the development of curricula and learning experiences that reflect the vision and mission of Career Readiness, Life Literacies, and Key

Skills;

• foster greater coherence and appropriate progressions across grade bands; • establish meaningful connections among the major areas of study;

• prioritize the important ideas and core processes that are central and have lasting value beyond the classroom; and

• reflect the habits of mind central to Career Readiness, Life Literacies, and Key Skills that lead to post-secondary success.


